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Foreword:  

This year MHW as run by the Men’s Health Information and Resource Centre has had 
considerable success. The Report shows the growing “pick up” of the encouragement from 
MHIRC for communities of all kinds across the country to DO something in their area to 
draw attention both to men’s contributions to the health of their communities and the need 
for services to reach out to boys and men in “male-friendly” ways. This was one of the 
themes of this year’s week. The others were “Encouraging good contact between boys and 
Men”, Encouraging Learning with and from Indigenous men” and “Encouraging 
Development of successful suicide prevention Programs”.  

Once again the Australian Federal Police launched the Week, this year in the persons of 
Commander Mark Ney and AFP Federal Agent Daniel Mill, who represented the Aboriginal 
community within the Police Force. We note that learning with and from Aboriginal men 
have always been a theme of MHIRC and was highlighted this year. 

Other organisations, of course, like our partners Andrology Australia, Australian Men’s 
Health Forum and the Australian Men’s Shed Association and others promoted the Week 
and we are delighted to have partnered with them. 

The Week goes from strength to strength. We are sure it will continue to flourish. 

 

 
Professor John J Macdonald 

Foundation Chair in Primary Health Care 

Director, Men’s Health Information and Resource Centre 

 

 

Dr Neil Hall 

Assistant Director, Men's Health Information & Resource Centre  

 

 

Mr. Shravankumar Guntuku 

Project Worker, Men's Health Information & Resource Centre 
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Introduction:  

MEN’S HEALTH WEEK 2019 THEME 
“Keeping Boys and Men Healthy” 
Men’s Health Week is about raising awareness 
about those things which build men’s health 
and those things which can damage it. Our 
main strategy over the last two decades has 
been about   bringing communities across 
Australia together through engaging events 
that provide the setting for discussing the 
important matters in life, and taking into 
consideration the needs of men. Men’s Health 
Week aims to raise awareness about men’s 
health and improve male health and wellbeing 
in Australia, and contribute to the 
improvement of the delivery of health and 
wellbeing services to men and boys, 
particularly through local events and 
occasions, which draw attention to boys’ and 
men’s health needs. 

Although there are issues which effect all boys 
and men, we believe that local people are the 
best placed to decide how best to respond to their men’s health issues in their area. Men’s Health 
Week events have been tailored to respond to men’s health issues at a local level and this has 
proven to be an excellent way to reach out to our men and boys, with hundreds of events taking 
place across the country and through these efforts and social media campaign over 50,000 people in 
Australia have engaged with Men’s Health Week in some way.  

In running events, organisers have frequently partnered with local health service providers, and this 
helps to build the visibility and awareness of the services that are on offer. Events have also taken on 
a local flavour, building support from within the community within the overall Men’s Health Week 
theme, which this year has been Men and Families. 

With a huge diversity of responses to the annual theme, event organisers have been free to shape 
their response towards the most appropriate and relevant take on what it means to be healthy, for 
men and boys as individuals but importantly within the context of a health-giving community.  

The themes for Men’s Health Week 2019 under the main theme were:  

1. Encouraging greater access to GP’s and other health-related services for boys and 
men of all ages. 

2. Encouraging positive contact between boys and men. 
3. Encouraging more learning and support between Indigenous and non-Indigenous 

men 



 

5 | P a g e  
 

4. Promoting successful examples of suicide prevention programs and encouraging 
collaboration between all agencies involved in this area. 

 

 

 

 

 

 

 

 

Highlights of 2019: 

• Over 260 events registered across the country through www.menshealthweek.org.au  
• Over 10000 brochures, 4000 posters and 2000 check lists have been distributed.  
• Australian Federal Police Officers launched the week in Sydney on June 11th 2019 at AFP’s 

Headquarters. 
• MHIRC team has managed to reach 2 million people over 49 media interactions facilitated by 

Western Sydney University media team.  
• Partnership with Sydney Film Festival to display the Men’s Health Week posters during VIVID 

Sydney in Pitt Street mall for 15days.  
• Social media campaigns by MHIRC and our partners Andrology Australia, Australian Men’s 

Shed Association and Australian Men’s Health Forum to promote the Men’s Health week 
have potentially reached more than 50000 people with various posts on Facebook and 
Twitter.  

• 500 resource packs with promotional materials from MHIRC have been distributed to event 
organizers across Australia.  

 

Men’s Health Week 2019 – Activities and Events: 

Every year we send out free resource packs to registered participants in Men’s Health Week. Some 
larger organisations and companies running events including: AFP, NSW, VIC and QLD Police, Metro 
Trains, Open Universities Australia, TAFE NSW, Neami National, COTA and councils across Australia. 

The event pack (for event organisers) this year included:  

• 10 MHW themed posters  
• 20 MHW themed flyers 

http://www.menshealthweek.org.au/
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• 5 MHW themed checklists  
• 2 Scarves and  
• 1 x 4 difference men’s health resource kits for practitioners. 

 
Posters, Fliers and promotional items:  
 

 

 

 

 

 

 

The Launch:  

The Australian Federal Police (AFP) AFP 
Commander Mark NEY and AFP Federal Agent 
Daniel MILL officially launched National Men’s 
Health Week 2018 (11-17 June 2018) on June 11th, 

2019 at AFP’s Headquarters in Sydney. With a 
focus on keeping Boys and Men Healthy to 
improve their health. The AFP has recently 
established a network of Men’s Sheds where 
members and male partners of members can get 
together in an informal setting to participate in 
activities to improve their health and wellbeing. In 
2018 AFP commissioner had launched the Men’s 
Health Week to be part of the campaign.  
Speaking at the launch, Commander Mark and 
Federal Agent Daniel MILL said that the 
operational tempo of the AFP could sometimes 
leave members feeling tired, run down and 
stressed. They highlighted the importance of 
social connections to keep the men healthy. 
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Media Campaign:  

There have been several promotional talks, 
videos and radio conversation by MHIRC and our 
Partners across Australia. For example to 
promote Men’s Health Week, Sky News Channel 
and ABC Radio interviewed Dr. Neil Hall, Neil also 
participated in other media promotions such as 
HIT FM in Central Queensland - Breakfast with 
Tim and Jess, JOY FM in Melbourne - Breakfast 
with Tom and Warren, Contributed a Feature 
article for Fairfax Media ( Sydney Morning Herald). Glen Pool from AMHF also gave an interview on 
Dads on Air. MHIRC distributed more than 10000 brochures, posters and fliers and 700 of 
promotional materials such as USB Flash drives and men’s hats (MHW Branded) through the event 
organizers this year across Australia. MHIRC partnered with Sydney Film Festival to display the Men’s 
Health Week posters during VIVID Sydney in Pitt Street mall for 15days viewed by many million 
people. MHIRC also published an editorial and advertisement in Sydney Morning Herald on 10th June 
to mark the start of MHW 2019.  
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Sydney Morning Herald Editorial 
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Picture showing the Screen of MHW themes at Pitt Street Mall 

Social Media campaign by MHIRC and Partners: 

Social media campaigns by MHIRC, to promote the Men’s Health week have reached more than 
20000 people with various Facebook and Twitter posts. Our partners Australian Men’s Health 
Forum, Andrology Australia and Australian Men’s Shed Association have adopted #menshealthweek 
and promoted MHW through their social media.  

By MHIRC:  
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Website Statistics:  

 MHIRC have engaged over 3 million people with both Mens Health Week and Mengage Websites. 
Men’s Health Week website had visited by more than 1500 people every day alone in June.  
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Newsletter Analytics:  

Newsletter by MHIRC to encourage people to register their events and get the resource pack for 
MHW has received by more than 1500 people/organisations across the country

.  
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Sample of Media releases by MHIRC and partners:  
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Plans for future:  

As Melanie Benjamin has said, let us all work together to make Men’s Health Week 2020 bigger and 
better. Discussions are going on about a possible theme (or themes) for next year. MHIRC is 
interested in including a focus on the health of boys and Indigenous men. We are asking all our 
partners and anybody interested in furthering Men’s Health to be in touch.  

 


